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Editorial  
____________________________________________________________________ 

 

Asia's business development outlook is steady despite global uncertainty. The region 

is expected to grow from strength to strength with more foreign investment and 

potential business opportunities. Moreover, the continued elasticity of the Asian 

region economies in the face of worldwide uncertainty also makes it an interesting 

cauldron and source of research in academia. Hence, we are delighted to have 

interesting, thought-stimulating and diverse papers on these issues published in the 

current issue of the Asian Journal of Business Research (AJBR). 

 

The first paper by Wang, Shao and Zhang, which is entitled Potential 

Misinterpretation Problem of Residual Based Models Due to Industry 

Misclassification, has explored a creative way to predict management accounting and 

thus articulate the potential misinterpretation of the industry based residual models 

that arises from industry misclassification. The second paper reveals that shopping, 

buying and selling in China is an amiable game especially now that consumers are 

more sophisticated due to their hunger for information to satisfy their hedonistic 

behaviours. When Old Meets New: How China’s ‘Double-Eleven’ Day Challenges 

Confucianism, the paper written by Zhou, Lee and Hyman, looks at how old 

Confucian doctrines can be merged with new selling practices to improve buyer 

behavior amongst Chinese e-shoppers.  

 

What is the profile of the top performing sales person in Wall Street? Are they easily 

distinguishable from a set of traits? Woodside, Crotts, Zlatevska and Aziz’s paper on 

Are Wall Street Wolves Actually High Sales Performers, which is the third paper in 

this issue, investigates the Machiavellianism in the perspective of job performance. 

The fourth paper is about the notion that superstitious beliefs have played a big role in 

lives of many Asians. In order to learn more about the Korean people, mindset and 

about Korean society, it is imperative to understand that some superstitions are 

embedded in their culture. This is nicely crafted in the paper by Sierra, Hyman, Lee 

and Suh on Intrinsic Religiosity and Attitude toward Finales as Precursors of 

Superstitious Beliefs: A Cross-Cultural Investigation. 

 

The fifth paper, which is authored by Cai and Yang, looks at an Integration between 

Trust, Information Integration, and Coordination Costs in a structural manner as the 

critical factors to ensure success in supply chain management. Last but not least, Qiu, 

Wang, Richard and Wang advocate that luxury goods are often synonymous with 

bespoke or superior products. The importance of understanding the consumption of 

luxury goods is therefore presented in their paper called The Impact of Country of 

Brand Image on Symbolic Value of Luxury Brands in China.  

 

The growth and maturing of Asiatic countries as well as its promising outlook make 

headlines in the contemporary setting more than ever before. The near future 

promises that the Asian region continues to be an exciting, lucrative and robust 

economic ecosystem. These revolutions in business processes are expected to play a 

major role in consumer products and smart manufacturing not only for the Asian 

region but also across all continents in the near future. As such AJBR continues its 
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foresight and effort in disseminating research articles that is on the pulse of the Asian 

business ecosystem to benefit readers from both the academia and the industries. 

 

We would like to take this opportunity to congratulate the authors for their well-

written papers. Our gratitude is also extended to all the reviewers for their part in 

reviewing the papers. We are committed to make AJBR the home of the quality 

papers related to business in Asia and the avenue for researchers and practitioners to 

find the most relevant papers. 

 

On another note, it is with deepest regret and sadness we have to report the demise of 

our dear friend and the former Managing Editor of AJBR, Professor Ernest Cyril de 

Run. Ernest passed away in April leaving behind a wife, daughter and son. He was 

instrumental in organizing and promoting MAGScholar and AJBR to his colleagues 

and wider public. His portion is greatly missed.  
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